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Disclaimer i
Ingspan.

Forward Looking Statements

This presentation contains certain forward-looking statements. Actual results may differ materially
from those projected or implied in such forward-looking statements. Such forward-looking information
involves risks and uncertainties that could affect expected results.



At a Glance A
Kingspan.

Insulated Panels (54%)

C A world leader in high
performanceinsulation

e Insulated Roof & Wall Panel Systems
e Solar PV

e Benchmark Fagade Systems

e Controlled Environments

o Structural Products
o Profiles & Sections
o Door Components

C Market leading positions
in UK, Mainland Europe,
North America and
Australia

Insulation (21%)

e |n

ofs, Walls & Floors
k Insulation

tion Boards for Ro
* HVAC, Piping & D
© Timber Frame Systems
o TEK Building Systems (SIPs)

Access Floors (11%)

C Proprietary technology
drivesdifferentiation in
product performance

® Raised Access Floor Systems
o Underfloor Wire & Cable M
o Underfloor Air Distribution

agement

Environmental
& Renewables (14%)

o Solar Thermal Systems
e Solar Cooling & Heating Systems

® Air St Heat Pumps
ystems
vironmental Rainwater Harvesting Systems
e Sustainable Draina 1S

® Pollution Control Systems



Building on Strength

Kingspan.
C The leader in high performance insulation solutions throughout Europe,
North America & Australasia

C The Kingspan Model has driven penetration, even without the benefit of
Regulation changes (e.g. 1992010 CAGR is 15%)

C An unequalled geographic footprint in emerging & undpenetrated
markets

C Directly positioned for & exposed to emissions related regulatory
developments globally clear brand association with low carbon innovation
for buildings

C Continuing investment in product & capacity expansion will result in
significantly better position from which to rebound in more positive global
economic climates

C Strong balance sheet to capitalise on corporate opportunities



Britain &
Northern
Ireland
43% Sales

i

Ireland — :
5% 4 £ Mainland
Sales i35 Europe

- 30% Sales

Australasia
C >70 Locations: 45 Manufacturing

C Manufacturing: 13 Panels, 12 Insulation, 5 Access Floors, 13 Environmesntal &

Renewables

Where Kingspan Operates

North
America
17% Sales

Australia
5% Sales

C Manufacturing and distribution operations throughout Europe, North America,



Strategic Goals Kingspan.

U Lead the field in high performance insulation globally, greater emphasis of
proprietary and differentiating technologies

U Kooltherm®

U Next Generation Insulation

: U Benchmark Architectural
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U PowerPanel®

U Fabric & Renewables

U Achieve greater geographic balance, primarily focusing on North America,
Western Europe and appropriate developing markets

U Achieve an average annual return on investment of ca. 15%



Key Growth Platforms &

U Penetration

U New Product/R&D

U Refurbishment/RMI ¥

Yealands Estate Winery, New Zealand



Sales by Division 2010 N
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Kingspan.

Access Floors
Environmental & 11%
Renewables |

14%L\

Insulated Panels

54%

Insulation Boards
21%
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5 Year PerformanceQ Y V 0 PR
QYy Kingspan.

Revenue

1,466.8
2006 2007 2008 2009 2010 2011 f**
Operating Profit
794
2006 2007 2008 * 2009 2010 2011 f**

* Stated before non-trading items

** Bloomberg Average Consensus Forecast 2011 9



Core Banking Facilities :
Kingspan.

C Revolving Credit Facility af330mn
¢ September 2013 maturity date

& C Private placement151mn (USD200mn)
' - Repayable 2016119mn & 201'&£32mn
- Same covenants as Revolving Facility

C Various bilateral facilities totalling ce65mn

C Significant headroom on covenants
- Max 3.5x netlebt:EBITDAactuall.2
- Min 4.0x interest cover; actudll.9
- Min €400mn net assets; actuab66.9mn
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Insulated Panels LS
Kingspan.
C Insulated Panels 54% of Group Sales in 2010

C Market Sectorg largely nonresidential; Industrial; Commercial; Office;
Roof & Wall Panels and Facade Systems

&= C Global number one

C Advantages of Kingspan Insulated Panels:
C Insulation for life of the building
C Air tightness
C Speed of construction
C Aesthetics
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Kingspan Rig 3 Kingspan Rig 2
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UK Panels Kingspan.

120
. \
80
\\‘ —e—Kingspan UK Panel Sales
60 =

—B-Pre-fab Metal Buildings (total
market) *

40

20

2007 2008 2009 2010

Performance in line with market

* Source: UK Construction Market 12
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US Panels Kingspan.

S \ V ——Kingspan US Panels Sales
80

- US Commercial Warehouse

60 \ ,
\\. and Shopping Centre
Construction (total market) *

2006 2007 2008 2009 2010

Growth in penetration

*Source: McGraw Hill Construction 13



Insulation Boards
C Insulation Boards 21% of Group Sales in 2010

Kingspan.

C Market Sectorg Residential (60%); Industrial &
Commercial (40%); New build & Retrofit

_ C No. 1 position globally in PIR/Kooltherm®

SN NN S SN SRS SEE G (R AR

C Geographic Markets: UK, Ireland, Western Euro uu’ﬂ
CEE, Australia g il 1]

¥ C Advantages of Kingspan Insulation;

C Depth of Insulationvs Traditional
alternatives

C Overlife performance of the building

STV T
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UK Insulation Kingspan.

——Kingspan UK Insulation Sales

60 —&- UK Housing Starts

2006 2007 2008 2009 2010

AConversiono -parfarmdnceng out
15



Insulation Boards: Post CIE Acquisition

Kingspan.

CtNA2NI G2 | Olj dzA & A (1 A 2 yPostffapsign ReyRnses by Geogrky 2 y/ ¢

pI’OdUCt Sp'lt was 1/3¢ Kooltherm® Western Europe 41% peland 8%

boards and 2/3 PIR boards

o C t 230 IOljdzAaAridArzy GKS
' product split is broadly 20% Kooltherm®

boards, 50% PIR boards and 25% EPS eleme
and boards and 5% other

B C CIE has market leading positions in PIR
products across Western Europe, and other 3
comprises 2 facilities in the Netherlands and the UK

B C 3 roofing elements (EPS) manufacturing facilities based in

Germany and the Netherlands

CC¢CKS IOljdAaAlGA2y gAff adzmadl yaal ff e
across Western Europe and complement its current Kooltherm® PF plant in
Tiel, the Netherlands

C ¢KS O2YO0OAYSR o0dzaAySaa oAttt o2ftadasHn
of high-performance insulation in Europe

K42%
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Environmental & Renewables

ngspan
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C Environmental & Renewables 14%
of Group Sales in 2010

C Market Sector¢ Residential; Non
residential; New build & existing

: C No. 1 in UK/lreland

C Renewable Energy/Hot Water
Systems; Fuel storage/Pollution
Control; Rainwater Harvesting

L O

Vieste, Italy

\\‘\\\\\\‘ \ \

C Increased focus on renewables
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Access Floors A
King

<3

2\;&,
pan.

C Access Floors11% of Group Sales in 2010

C Market Sector¢ 100% Non
residential/Commercial e.g. Office Blocks,
Data Warehousing

" C Manufacturing and sales in the UK & US

' C Market cyclicality




t SNF2NXYI YOS @a [/ 2yaiNHziA
US Access Floors Kingspan.

——Kingspan US Access Floor Sales

—8-US Office and Bank Buildings
Construction*®

2007 2008 2009 2010

*Source: McGraw Hill Construction
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Building Regulations by Region

250%
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Kingspan.

Percentage improvement in standards from 2005
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*Note:

2005 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

— UK — US — Germany — Poland

2011/16 are estimates in UK & US



Insulation Comparatives S
Kingspan.

To achieve a U Value of 0.1 in a roof
Mineral Fibre
g . Expanded
Polystyrene
yst Extruded
Polystyrene
K Kingspan
Kooltherm®

355mm
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Penetration Potential

Insulated Panels UK
Insulated Panels NA
UK Insulation

Germany External Wall

CEE Insulation Board

55%

5%

30%

0%

0%

62%

8%

34%

2%

0.7%

Kingspan

5%
11%
38%

10%

6%



R&D Pipeline

U Primary objective : Growinglifferention
& competitive advantage
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U >40 active projects, annual spend ca. 1
turnover

U Ranging from continuous evolutionary
developments, to fundamental
advancements in basic materials

Gl azer Childrendéds Museum, T ¢

U Key projects:
X NGI (Next Generation
Insulation)
X Solar Integration (Insulate &
Generate)
x Density reductions & Thermal
improvements

23




Solar Integration

u PowerPanel®
U Insulate & Generate

U Concept provides for structural, insulating of power generating
characteristics in a single building element

Kingspan.

i Move fromOdzZNNBYy 2y &RX BFG Il @F Odzdzy Ay dS3

u Target launch 2013




