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99.4 79.4 178.8 162.9 10%
Internet 95.3 77.2 172.5 152.2 13%
Intermediary 4.1 2.2 6.3 10.7 (41%)
66.6 50.1 116.7 108.6 7%
67% 63% 65% 67%
(26.2) (24.1) (50.3) (37.6) 34%
T (70.0) (70.0) T n/a
(12.6) (12.6) (25.2) (25.2) 0%
(11.8) 9.8) (21.6) (19.6) 10%
16.0 (66.4) (50.4) 26.2 (292%)
16.0 (66.4) (50.4) 26.2 (292%)
T 70.0 70.0 T n/a
12.6 12.6 2582 25.2 0%
ks 2.0 g5 1.6 119%
30.1 18.2 48.3 53.0 (9%)

30%

23%

27%

Adjusted EBITDA calculated before certain staff expenses:
£4.2m (2007 £4.4m) in respect of pre IPO share-based compensation charges

£Nil (2007 £5.0m ) in respect of profit share and discretionary bonuses paid pre IPO

33%

See Appendix for explanation of differences between statutory and adjusted revenue and EBITDA
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2007 Internet Revenue

Home Senvices /
Other, £4.6m

Trawel,
£15.0m

Money,

£76.0m
Insurance,

£56.4m

Source: Company data and audited accounts

Note: Intersegment sales eliminated from Intermediary sales

Diversification Continues

i Insurance now 45% of Internet revenue
i Home Services and Travel now 15% of Internet revenue
i Money represents 40% of Internet revenue, down from 51% in 2007

2008 Internet Revenue

Home Senvices /
Other, £7.4m

Travel,

£19.1m Money,

£68.3m

Insurance,
£77.7m

Lower margin Intermediary revenue accounted for only 3% of Group revenue, down from 7% in 2007
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eand Direct To Site Revenue

2007 Revenue Share 2008 Revenue Share

Partners Partners
10%

14%

Direct (incl.
SEO)
58%

SEM
28%

SEM Dlrzcé[c()lncl.
31% )
59%

A Direct to site revenue continues to be the largest part of the revenue mix

Source: Company data



Adjusted Cost Base
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@ Excluding amortisation of intangibles, goodwill impairment, pre-IPO option charges, and one-off discretionary bonuses, profit share, and related NI.



