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Prudential Corporation pic

Prudential Corporation pic is the largest life insurance company in the United Kingdom

and one of the leading life insurance companies in the world. It has kinds under

management of £72 billion, representing the savings and investments of more than eight

million customers worldwide.

Strategically, Prudential is focused firmly on meeting people's neetls for medium to long-

term savings, financial security and retirement in its three main markets of the United

Kingdom, the United States and Asia and Southern Pacific.

In all ol its markets, Prudential gains competitive advantage from the strength of its brand,

its distribution management skills, its marketing and product development expertise, its

investment management experience and its widely perceived financial strength.

Prudential's strategy aims to satisfy shareholders, customers and employees. For

shareholders, Prudential aims to deliver long-term value and an attractive and steadily rising

How of dividends. For customers, Prudential aims to provide good value and prudent

collective investment opportunities, offered clearly and fairly. For employees, Prudential

aims to offer personally satisfying and appropriately rewarding careers in an open,

sympathetic and dynamic environment.

In all its dealings, Prudential places a particular emphasis on maintaining and developing its

reputation for integrity and fair dealing which has been built up over nearly 1 50 years.
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FUNDS UNDER MANAGEMENT
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UK LIFE SECTOR MARKET CAPITALISATION
as at 31 December 1994
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