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We are included in both the FTSE4Good and

the Dow Jones Sustainability Group Index

Sales and profit 2001

Turnover up 21% to £5,519m

Underlying trading profit up 20% to £930m

Mott’s makes over 13 million

cases of applesauce and juice

every year

We have nearly 100

factories worldwide

Our Australian business

sources cocoa locally

from Indonesia

Over 50% of Choclairs

are sold in Asia, India and

the Middle East

Czechs love tonic water –

they drink more per head

than anyone else in

the world

We own Poland’s most

recognised brand – Cadbury

Wedel has a chunky 20% of

the chocolate market

Our UK factory lays 

400 million Creme

Eggs a year – which

roll around the world

We are No2 in sugar free

chewing gum in China

Oranges from Brazil

We employ over
38,000 people

our Products are
available in Over
200 countries

Cadbury is Australia’s

most loved brand icon

after Australia itself

We’re one of the world’s top 3 soft drinks

and top 4 confectionery companies

New Yorkers knock back 

15% of Snapple’s worldwide

sales – a Big Apple beverage

born ‘n’ bred.     

Dr Pepper is the oldest

soft drink in America

Essence of Orangina

Who we are




