who we are

We’re one of the world’s top 3 soft drinks
and top 4 confectionery companies

Sales and profit 2001

Turnover up 21% to £5,519m
Underlying trading profit up 20% to £930m
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We are No2 in sugar
chewing gum in China

|
x |
€

38,000 people

our pl;OdU_C'l'?: l@
available in ove
200 countries

Our Australian business #
sources cocoa locally £L )
from In@n;?la i

&
a glot_a‘al basis

We have nearly 100

s factories worldwi

l obal basis

» 1 - .- . . . . . . . . .
Ll . - ' Social dimension Economic dimension 1 Environmental dimension

0% 50% 100% 0% 50% 100% 0% 50% 100% 0% 50% 100%

F[SE‘QG d We are included in both the FTSE4Good and ",:
00 the Dow Jones Sustainability Group Index





