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Transforming
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8.40 am Presentations

Overview

Creating the right product Terry Pattinson, Group Trading Director

Technology in Retail James Henderson, Director of Retail, UK and International

Innovation in Online Jamie Hart, Director, Sportsbook Development

10.15 am Site visit and product demonstrations

Trading floor Terry Pattinson, Group Trading Director

Sports Information DepôtMike Grenham, Head of Broadcast and Sports Information

Gaming machines, SSBTs Vince Bateson, Head of Retail Gaming

Mobile, text betting, Online Jamie Hart, Director, Sportsbook Development

12.30 pm Depart for Pontefract racecourse

AGENDA
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WHAT TODAY IS ABOUT
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WHERE ARE CUSTOMERS BETTING?

Base: All people in Great Britain aged 15+

Source: TGI  2009 (April 2009 ïMarch 2010), TGI 2010 (January 2010 ïDecember 2010)

Millions of 

customers
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WHERE ARE CUSTOMERS BETTING?

More online customers are betting 

and gaming in shopsé
éand Retail remains the primary 

channel, even for younger customers

Source: TGI  January 2010 ïDecember 2010

Base: All who use bookmakers on high street or online, Great Britain

Source: Kantar Online Gambling Market Study

Base : All Regular Online Gamblers
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éDESPITE GOOD MOBILE ACCESS

Source: Kantar Retail Gambling Tracker (Apr-Jun ó11) 

Source: Ofcom, OC&C Web Survey, Sep 2010

Online/mobile access channels Smartphone penetration
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WHO ARE MULTI-CHANNEL CUSTOMERS?

ÅYounger than single 

channel customers

Å96% are men

Å54% are ABC1

Å65% earn more than 

£25,000 a year

Source: Kantar Retail Gambling Tracker (Apr-Jun ó11) 
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MULTI-CHANNEL CUSTOMER SPEND

How customers betting on mobile feel their spend has changed

ȹ +47% +62% +54% +48%

Source: Kantar Online Study (Mar 2011)

The percentage delta is the difference between those spending a lot or a little more and 

those spending a lot or a little less. 
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ÅProduct breadth and depth

ÅTechnology to take product into the shops

ÅCompetitive offering in new channels

OUR INNOVATION FOCUS
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OUR PRESENTERS

Terry Pattinson James Henderson Jamie Hart
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Transforming

Innovating

Performing

Creating the right product

Terry Pattinson, Trading Director
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The job of Trading is to get people in the door profitably by 

offering attractive pricing and more markets than the 

competition. 

The job of the Online and Retail operations teams is to 

make the products available through technology and to 

keep the customers there through service.

THE ROLE OF THE TRADING TEAM
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HOW WEôVE CHANGED

TRADING

RACING SPORTS
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HOW WEôVE CHANGED

TRADING

RACING

PRE-MATCH SPORTS

IN-PLAY SPORTS

SERVICES CLIENT MGT

COMPILING

IT 

TRADING 

DEVôT

R&D

Coding 

Feeds

Automation

Statistics

Algorithms

Models
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